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’ Duration

4 Days

. Number of Visitors
35,000 Visitors

. Exhibition Area

7,000 Square Meters

. Number of Participating Countries
8 Countries

Event Highlights

Main Theater
The main theater hosted a variety of engaging

activities, including:

=~ Educational Seminars and Awareness Programs:
Focused on children's social development and

environmental conservation.

« EntertainmentShows:Captivating performances

for all ages.

~ Daily Competitions and up to 100 Prizes

Drawing Contest: "Gaza in Our Hearts"

Participation of 1200 participants, with 10 winners
and 12 consolation prizes.

Interactive Games

17 sets of interactive games were available to

stimulate children's minds and bodies:

«~ Mental Games: Challenging puzzles and
brain teasers.

~ Physical Games: Fun activities to develop
motor skills.

Media Coverage The event received extensive media coverage, including features in major newspapers

(Al-Sharq, Al-Arab, The Peninsula) and across various social media platforms.



I1st Kids Expo Exhibition Statistics

Date: Participating Schools:

November 20-23, 2024 . Government: 47 schools

Location: ‘ Private: 25 schools

Doha Exhibition and Convention Center

Number of participating companies:

50 Exhibitors represented 70 worldwide agencies

Visitor Statistics

. General Public Business Professionals

‘ Media

30%




Why to Participate?

Kids Expo 2025 enables the education and health sectors, organizations and commercial
companies to showcase and promote their services and products, including but not limited to:
educational and health services, food, clothing, footwear, furniture, tools and toys that children

need to develop their skills and nurture their minds. The Expo enables participants to:

1. Benefit from the possibility of communicating with visitors to the Expo to exchange views

and experiences with childcare professionals.
2. Showcase and promote their products and services.
3. Support and raise awareness of their services and brand.

4. Obtainimmediate results and market research from industry specialists regarding products,

services, and the necessary support for child development.

Attending the "Kids Expo” is an investment in the education, protection, and well-being of our
children. It strengthens their willpower, prepares them to face future challenges, and aligns

their aspirations with a promising future.




Target Sectors for Participation:

Government Sector: Educational Sector:
Ministries and specialized bodies concerned with Schools and kindergartens
children.

Education and rehabilitation centers

Associations and centers concerned with children Technical Media Companies

School books and children's books and stories

Health sector: Games and Entertainment:
Children's Clinics Entertainment centers

Medical tools Indoor and outdoor games
Centers for the treatment of speech disorders, Sports and electronic games

stuttering, autism, and physical disabilities.

Childcare Sector: Associated Events:
Food and related supplies Entertainment and cultural activities
Clothing and footwear Competitions and events for children and parents

Furniture and decor for children's rooms

Newborn gifts



Exhibition Sections

1. (B2B) Public and Private Sectors

The B2B Area is an ideal space for communication between the government and commercial
sectors, where representatives of companies meet to discuss business opportunities, exchange

expertise and open horizons of cooperation in a professional and stimulating environment.

2. (B2C) Retailers to End Consumers

In this Area, consumers can interact directly with brands and products and discover the
latest innovations and special offers. It is an ideal platform to shop and learn about the latest

products and services in the market.

Y

3. Conference

The Conference Area brings together the most prominent speakers and industry experts.
Specialized sessions and seminars are held to present and discuss the latest developments

and trends in the industry offering opportunity for learning and professional development.
4. Activities Area:
The Activity Area offers a variety of interactive and exciting games for visitors, providing an

opportunity for children and parents to have fun and interact in a lively atmosphere with the

possibility of winning valuable prizes. No fees are charged for participation in the events.



Introduction

Parents are keen to find the best education, health care, culture and entertainment for their children

to ensure a sound upbringing in line with their aspirations and hopes for a promising future.

Overview of the Kids Expo 2025 Exhibition and Conference

Kids Expo is a specialized exhibition that includes all education, healthcare, culture and entertainment
necessary for children from birth to the age of 15 years, all in one place. It will be held in an area of 10,000
square meters where ministries, authorities, and public and private centers participate to present their
programs and future plans to parents and visitors to the exhibition. It is also an important opportunity
for companies and commercial agencies to showcase what is new in the world of children and an

opportunity to compete and exchange experiences to serve future generations.

A conference will be held on the sidelines of the Expo to discuss the implications of children growing

up surrounded by video games and other media including television and smart devices.

Al Sharq Media Management is affiliated with Dar Al Sharg Group, a leading full-service media
and journalism company recognized as an integrated media house. Al Shargq Media Management
specializes in organizing exhibitions and conferences, creating marketing and promotional campaigns,

and advertising brands.
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